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EPCC graduate in fashion design and industrial flat-pattern-making, Elizabeth Rivero showcases her designs.

“I do have a number of people who
have gone on to UTEP,” Winstead said.
“They’re basically starting over because UTEP doesn’t take the fashion
credits from EPCC–because it can’t
because it has no fashion program.”
Crystal Herman, assistant professor
of theater and dance, said if fashion
students who graduated from EPCC
do decide to transfer to UTEP, the
best option for them is to major in
theater so they can take costume design classes.
“We go over basically the same
things, we go over the construction,
the design and how to do your illustrations in just a slightly different
way,” Herman said.
However, Herman said she doesn’t
teach the marketing aspect.
“A lot of fashion programs do teach
the marketing aspect because it’s really a business,” Herman said.
Whether fashion majors decide to
continue their education or not, they
have to tackle the industry, and it is
one that requires discipline, precision
and perfection in order to succeed.

“It requires a lot of patience, especially the design part. It has to be
almost perfect,” said Veronica Solis,
EPCC graduate in fashion design and
printmaking.
Solis focuses on the merchandising side, specifically computer apparel design. She said that in order
to a find a stable job, she had to
look elsewhere.
“There’s no way I could find a job
here,” Solis said. “It’s a big issue here
because many people in El Paso are
very close to home. They don’t want
to leave.”
This is an issue that resonates with
El Paso’s fashionistas.
“There’s not much to be done here
in El Paso,” Winston said. “Unless
they have a strong, entrepreneurial
spirit, they are probably going to have
to leave somewhere else to find work.”
Winstead said more job opportunities used to exist in El Paso until 1996,
when large manufacturers started to
leave the city.
“The apparel industry follows low
labor prices, ” she said. “What’s happened is that the majority of apparel
is now done by major corporations.”
Credit Today, a business publication, said that outsourcing began in
the 1970s and 1980s with increased
global competition and caught on as
a way to maximize profits.
In 2011, ABC News said that 98
percent of the clothes imported
into the U.S. are manufactured
abroad, and only 2 percent are
made in the U.S.
A study conducted by the authors of
“Globalization and Free Trade” found
that out of 85,000 pieces of clothes
counted from WalMart, only 17 percent were made in the U.S., while 83
percent were made off-shore.
“People do not want to pay much
money for their clothing,” Winston said.
The U.S. apparel market is the
largest in the world, with sales that
reached $182.5 billion in 2013, according to Statista, an Internet-based
statistics portal.
Much of those sales are from large
clothes manufactures like Forever 21,
H&M and WalMart.
“Back when I was able to start in
the ‘70s, there were so many small
boutiques that you could go out and
sell your garments,” Winstead said.
“Now there are chain stores and
those chain stores only deal with
people who can produce thousands
of the same items.”
Forbes said that Forever 21 raked
in $3.85 billion in profits in 2014, and
employs an estimated 30,000 people.
“As for designers, that’s one of our
struggles because we don’t really have
store buyers here that are willing to
always buy what we have to offer,”
Rivero said.
Despite the setbacks, it’s not impossible to find a job.
“We have people who have gone to
LA and they’re pattern makers making about $150,000 a year,” Winstead
said. “It’s making the determination
that you’re willing to move around for
this job.”
Rivero said her energy is not focused solely in El Paso.
“I’m not worried about conquering
El Paso, my focus is to conquer the
world,” she said.
Maria Esquinca may be reached at theprospector.news@
gmail.com.
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El Paso roller derby teams strives to empower women, develop self-image
By Alonso Moreno
The Prospector

hugo brito / The Prospector
Marlene Salcido, also known by her derby name Mclov’n, practices for an upcoming game.

Helmets with decals, colorful clothing and hard-earned bruises are the
fashion that adorn the El Paso Roller
Derby girls every match.
Composed of two teams—the Derby Bliss Brigade and the TexPistols—
the El Paso roller derby has been
around since 2010 and are members
of the Women’s Flat Track Derby Association, which is the international
governing body of women’s flat track
roller derby.
Often considered as an edgier or
flashy sport, roller derby is commonly associated with revealing uniforms
and unconventional fashion designed
to attract attention to serve as an accompaniment to the physical play.
“In all honesty, I don’t know much
about the roller derby girls, or the
sport. I know that it’s a physical sport
and it’s somewhere along the line of
the extreme sports category, but other
than that I am aware that sometimes
they dress a little provocative or sexy,”
said Paola Guadiana, senior linguistics major.
Guadiana also said that for her, a
lot of her knowledge came from the
movie “Whip It,” a film that deals
with the roller derby scene. She said
that often times we tend to focus on
the extravagant because we find it
more interesting.
“People think of fishnets and booty’s hanging out,” said Marlene Sal-

cido, also known by her derby name
McLov’n.
Salcido said the notion comes
mostly from other teams and leagues
that sport such fashion, but that most
professional leagues and players carry
themselves in a different manner.
“In our league and the girls we play
against, we see a lot of crazy stuff, but
mostly we try to keep it athletic and
professional,” Salcido said. “However,
everyone spikes it up with their own
hint of crazy.”
As far as the TexPistols, their uniforms consist of a color scheme of
black tops and bottoms with hints of
yellow for details and their own personalized helmets.
The crazy comes from things such
as makeup, socks or accessories. In
the case of Salcido, she describes her
face paint on match day as her war
face, which consists of black stripes
running down the side of her face,
reminiscent of war camouflage.
“The games are athletic, but practices are fun because sometimes we
do different things such as black and
yellow night or similar,” said Claudia
Martinez, known in the derby world
as Busta Rydes.
There are also those who let their
derby names and personalities dictate their style and flare in the skating ring.
“I myself don’t go too far with the
fashion, but I think the most important part is your personality, and everybody dresses according to it or to

live up to their name,” said Amanda
Webb, whose derby name Gingersassin is inspired by her red hair.
Although professionalism comes
first, there are instances when the opportunity arises for the derby girls to
be more extravagant or dress up in
certain attire for themes.
“When we have mesh-ups, which
are just fun games on which we bring
girls from Juarez, Las Cruces and other areas, we choose a theme to dress
up,” Salcido said.
Themes such as vampires and werewolves and tutus, have been instances
when the girls have been more in
accordance with the edgy look from
other leagues, but they still make sure
that despite the theme, a positive image for the girls remains.
As their mission statement states,
the El Paso Roller Derby strives to
provide women with an environment to enhance personal growth,
a positive self-image, development
through the sport and the empowerment of women.
“Derby is an outlet for many of
the girls, as we all come from different walks of life. There are military spouses, nurses, teachers, single
mothers and all kinds of women,”
Salcido said. “In a way, it all brings us
together. This is our home, our family,
and it helps us be better.”
Alonso Moren may be reached at theprospectordaily.
news@gmail.com.

hugo brito / The Prospector
The Texpistols practice for upcoming games at Tobins Park Gym.
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Religion has an impact on fashion
Editor

Kimberly valle, 747-7477

Julia Hettiger
The Prospector

Altar’d State, a religious-themed
fashion store, opened their doors at
the Fountains at Farah in November
2013.
Altar’d State is known for selling
clothing and accessories in a religious environment and providing
customers the opportunity to pray
in their dressing rooms. Religious
memorabilia and décor are displayed
around the store.
The store’s motto is “fashion focused, cause motivated.” The play on
words in their name, Altar’d State,
alludes to both their purpose and
cause. The stores are famous for allowing their customers to drop off
prayers for others.
The first Altar’d State store opened
in Knoxville, Tennessee in November 2009 as a Christian retail store
and café. The store has since adopted
fashion statement-making clothing
and has been expanded to more than
30 stores nationally. The store is coowned by Brian Mason and Aaron
Walters, who opened the store with
the aim of spreading their religious
beliefs.
Natalie Granillo, manager at the
Fountains at Farah location, said
their ultimate goal is to have their

Our mission derives
from our name. It starts
with altar, which is
a different word for
transform.

- Natalie Granillo, manager
of Altar’d State
customers feel transformed.
“It stands for when our guests
come into our store and are faithbased and accept Jesus,” Granillo
said. “You transform your life into
someone positive.”
Although the store is religion
based, Granillo believes their ultimate goal does not completely revolve around religion and accepting
Jesus.

“We want for our guests to come
in and be inspired to feel beautiful,”
Granillo said. “We want to alter them
into someone better, whether it’s
faith-based or not.”
Altar’d State has been open in
El Paso for a little over a year, and
Granillo said it has fared well so far.
“I think it’s been great for El Paso,”
Granillo said. “El Paso needed the
change and inspiration and culture.”
They sell primarily women’s clothing, including shoes, dresses, tops
and sweaters. The prices range from
$15 to $90.
“Our clothes are very selective and
hard to find in El Paso,” Granillo said.
“Every customer that comes in, we
literally hear them say ‘wow.’”
Naomi Vela, freshman business
major and employee at Altar’d State,
said they receive a wide range of customers every day.
“They range from juniors to 60 or
70 year olds,” Vela said. “I come in
contact with a lot of religious people
who come in after church and have a
unique style.”
Granillo hopes the store will become a high-volume store.
“In other words, sell more and give
back to El Paso,” Granillo said.
Along with being religion based
and focused on inspiring their customers, a big part of Altar’d State’s
mission is to give back to its community through sponsorships and
donating to charities.
“Every Monday, 10 percent is donated to charities,” Granillo said.
“That’s why we want to expand and
sell more, so we can give back more.”
Kayla Howarth, junior communication major, said the store has a
good selection that caters to more
than one specific style. As for its religious presence, Howarth does not
believe the store and its employees
are overbearing about it.
“They seem to use their beliefs in
a constructive way by donating to
those with less and allowing people
to submit their prayers, as opposed
to being hateful those who don’t
conform to their religion,” Howarth
said. “It creates a much more welcoming environment.”
Altar’d State is open Monday
through Saturday from 10 a.m. to
9 p.m. and Sundays from noon to
6 p.m. For more information, call
915-307-3588.
Julia Hettiger can be reached at theprospectordaily.
ent@gmail.com.

hugo bRito / The Prospector
Altar’d State is a religious-themed fashion store located at the Foutains at Farah shopping mall in east El Paso.
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Contouring new trend in the beauty industry

By Valerie Herrera
The Prospector
Contouring is one of the most commonly used tricks in makeup. It involves using a combination of light
and dark color tones to sculpt the
face.
Dulce Roque, sophomore creative
writing major, said she was first introduced to the technique in high school
while enrolled in a cosmetology program and feels it became trendy when
the Kardashians started revealing
contouring as one of their beauty tips.
“Everyone has their own opinions,
but I think it’s great to have the ability
to enhance your appearance through
makeup,” Roque said. “I have tried it
before and I don’t think it looks unnatural if you do it right.”
It is used as a way to transform and
reshape parts of the face, including
the nose, cheeks, neck and chin. What
was the best-kept secret of celebrities
has now become the biggest evolution
in the cosmetic industry.
“First start off by analyzing your
face to see where natural shadows
fall-under the cheekbones, jawline
and nose-and then enhance those
areas using either a darker shade of
contour powder, cream or foundation,” said Sasha Hernandez, owner
of Smashup Style and master makeup
artist at Milan Salon and Day Spa.
Hernandez said dark hues move
facial features back while bright hues
bring them forward. She said if you
want to make your face appear less
rounded and more oval, use shading
to create the desired elongated shape
of the face underneath the cheekbone
toward the center of the face, through
the temples and hairline and on each
side of the nose.
For a more natural appearance
or full-on glam, women turn to the
contouring technique to hide and accentuate certain facial features rather
than having to go under the knife.
“Once you’ve blended and shaded
the areas, use a highlighting product to emulate the parts where light
would gleam to enhance your individual bone structure,” Hernandez
said.
The art of contouring can transform
any shape of the face noninvasively by
slimming chubby chins, shortening
long noses and elevating cheek bones.
Celebrities like Kim Kardashian
work it to perfection, but for those

who don’t have a professional makeup artist on hand, they can mistakenly leave visible streaks.
“Invest in great quality products
and supplies because that can make
all the difference in achieving that
subtle, flawless and undetectable
look,” Hernandez said.

Sponges tend to be a
better blending tool,
where as some brushes
leave strokes.

-Sasha Hernandez, owner of
Smashup Style and makeup
artist at Milan Salon .
The contour colors range from cool
to warm, and when combined in different ways, it can give you a variety
of looks that range from the simple to
the dramatic appearances.
Hernandez said every face is different, which means contouring can
be applied differently to every individual, but practice makes perfect.
Always apply contour in even light so
you can really see what you’re doing.
The practice is both comprehensive and fun to do. However, purchasing the proper products to use is just
as important as the placement itself.
Hannan Alkhalifa, junior psychology major, said contouring is like
an art and thinks it’s great if women
want to use it to feel prettier.
“I’ve never tried applying it myself
because I feel it’s a technique you have
to master for it to look well, but I’ve
had it done professionally and I think
it’s fun,” Alkhalifa said.
Valerie Herrera may be reached at theprospectordaily.
ent@gmail.com.

andRes martinez / The Prospector
Contouring has become a popular makeup trend among UTEP students.

inbrief

Miss Black El Paso: Southwest Scholarship Pageant
Miss Black El Paso Southwest Scholarship Pageant will take place on Feb. 28 at
7:00 p.m at Chamizal National Memorial. Admission is $10. For more information, call 915-546-9212.

Rio Roma
Brothers José Luis and Raúl Ortega Castro are the voices behind the popular
romantic Mexican pop duo, Río Roma. They will be performing on Feb. 28 at 8
p.m. at the Abraham Chavez Theatre.

23rd Annual Komen El Paso Race for the Cure
Mattress Firm presents the 23rd Annual Komen El Paso Race for the Cure
on Sunday Mar. 1 in Downtown El Paso. Register at komenelpaso.org or call
915-533-4433.

Monster Jam
Monster Jam provides a massive night’s entertainment that will take place on
Mar. 7 at 7 p.m. through Mar. 8 at 2 p.m. at the Sun Bowl Stadium. For more
information, visit utepspecialevents.com or call 915-747-5481.
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Editor

Luis Gonzalez, 747-7477

Miners play for first place at Louisiana Tech

La Tech. “Looking at the situation, it
makes it even more motivating for us
to go out there and get a win on the
road.”
This past Saturday, a game that was
big for the Miners’ hopes of staying
in the race for the number one spot
in Conference USA got even bigger when La Tech lost on the road to
Old Dominion earlier in the day. The
Bulldogs now had three losses in conference, the same as the Miners, and a
UTEP win brought coach Tim Floyd’s
team into a virtual tie for first place.
“It was a great game,” said UTEP
senior guard Julian Washburn. “They
played us very physical, but I’m glad
we were able to match their toughness
and pull out this win.”
The Miners got off to their usual
slow start against a talented UTSA
team that scored 24 points within the
first eight minutes of play and led
UTEP by double digits. Every shot
seemed to be falling for the Road-

runners and none for the Miners, but
that’s when the Miner defense showed
up.
After those eight minutes, in which
the visiting squad shot over 66 percent, the Roadrunners went eight
minutes without a single basket.
Sparked by their defense, the Miner
offense got going and with five minutes to go in the half, the score was
tied at 24.
“I just think we played exceedingly hard during that stretch,” Floyd
said. “We really did, and I thought
our crowd really helped us in that
comeback.”
With the score tied at 30 to start
the second half, the Miners got the
lead for just the second time in game
by scoring five quick, unanswered
points. UTSA never really went
away, but never led again to the delight of the more than 10,000 fans in
attendance.

Junior guard Earvin Morris led all
scorers with 18 points. Morris was
not alone on offense, three other Miners scored in double figures. Cooper
had 16 and sophomore forward Vince
Hunter and Washburn both had 10.
In the victory, a couple of milestones were reached by two key pieces
of this Miner team. It was Floyd’s
100th victory as the head coach at
UTEP and Washburn moved into
seventh place among the top scorers
in school history.
“I never thought that I’d be top 10 in
scoring,” Washburn said. “I got a lot
more basketball to go and hopefully I
can move up the list.”
After three games at home, UTEP’s
longest conference home stretch, the
Miners head to the road as games
seem to get more important as they
go.
Louisiana Tech was tabbed to finish first in conference before the season started with UTEP following in
second.
The Bulldogs came into the Don
Haskins Center in early January and
gave the Miners their only home conference loss by a final score of 58-45.
The 45 points are the lowest UTEP
has scored on any night this season
and the only time they scored under
50. The Miners scored 12 points in
the second half.
“We were really slow offensively, we
didn’t really move the ball,” Morris
said. “We really weren’t aggressive.”
Since then, UTEP has gone 9-2 and
Tech 10-3, with both the Bulldogs and
the Miners appearing among the top
in almost every statistical category.
UTEP has the best road record in
conference and Southern Miss has yet
to lose this year on their home floor.
UTEP is fifth in scoring offense,
while the Bulldogs are second. UTEP
is third in scoring defense and Louisiana Tech is fifth.
The Bulldogs are led offensively
by junior Alex Hamilton, who averages close to 16 points per game.
Sophomore Eric McCree and senior
Raheem Appleby are also among the
top 25 scorers in the league, averaging 11.6 and 15.5 points, respectively.
Appleby scored 22 points the last time
the two teams met.
If Louisiana Tech has a weakness
it is on the glass. The Bulldogs are
among the worst in Conference USA
when it comes to rebounding both
offensively and defensively. They are
among the bottom four in both categories and their rebounding margin
is dead last. Tech gets outrebounded

like it usually does, the most competitive tournament in soccer did not
disappoint.
Real Madrid had a comfortable
matchup that had the potential to get
uncomfortable pretty quickly, but the
Spaniards took care of business and
are practically in the next round. Like
Madrid, Porto had a favorable rival in
Basel and the 1-1 tie on the road also
puts them in a comfortable situation
and with one foot in the next round.
Bayern Munich should have no
trouble advancing at home despite
the surprising tie in the first leg.
Paris Saint-Germain gave Chelsea
all they could handle, but they still

head to Stamford Bridge with a disadvantage. The game promised to be the
best of the first four that the champions had to offer—it was.
I can’t say it was back and forth, but
the game was still entertaining with
plenty of chances on goal and an inspired Thibaut Corutois. The Chelsea
keeper was brilliant and is the sole
reason the Blues left Paris with just
one goal against them and an advantage on the scoreboard.
Jose Mourinho’s men are definitely
favorites, but I would not be surprised
if Zlatan and company came up with
the upset—once again this will be a
must-watch match.

In this week’s games, Barcelona and
Manchester City headline the last set
of matches of the round of 16, pitting
two elite teams with numerous elite
players against each other.
Before this weekend, Barcelona was
a freight train that was sparking almost as much fear as Pep Guardiola’s
team that won it all. City, on the other
hand, was a team that has been good,
but not nearly good enough at this
stage—failing to get past the group
stage twice in the last two years.
Like as often happens in sports, it
can be very easy to become prisoners
of the now. Barcelona lost to Malaga
at home, Manchester City rolled

andres martinez / The Prospector
Senior guard Julian Washburn is now the seventh best scorer in UTEP basketball history.

By Luis Gonzalez
The Prospector
The UTEP men’s basketball team is
now just half a game out of first place
in Conference USA after a hardfought win over UTSA on Saturday.
The Miners clawed their way out of
an early hole against the Roadrunners
on their way to their seventh-straight
win by a final of 69-62.
The stage is now set for a showdown with conference leader Louisiana Tech in a matchup that will most
likely decide the regular season conference champion.
UTEP will be in Ruston, La. to face
the Bulldogs on Thursday, Feb. 26,
before heading to Mississippi to face
Southern Miss on Saturday, which
will be the Miners’ final two regular
season road games of the year.
“Its something we’ve really been
looking forward to,” said senior guard
C.J. Cooper about the matchup with

on average by almost five rebounds a
game.
The performances of Hunter, who
leads the league in rebounding, senior center Cedric Lang and the
possible return of 7-foot center Matt
Willms could be one of the keys to
victory for UTEP.
“It was just a bad game mentally for
all of us,” Willms said. “Now it’s just
us focusing on ourselves and show
them who we really are.”
After Thursday, the Miners will visit
one of the worst teams in the league
in Southern Miss. The Golden Eagles
have just two wins in conference this
season—only Florida Atlantic has
less. UTEP also played Southern Miss
in early January, routing former Miner coach Doc Sadler’s squad 74-40 at
the Don Haskins Center.
The one threat Sadler’s team has

through Newcastle United, and all of
a sudden this matchup seems even
more interesting than it already was.
Let’s slow down though. It’s a good
game—the best of this stage—but
Barcelona is still the clear favorite.
City has a good team, with elite
players in every line. Vincent Kompany is in the conversation for best defender in the world, Yaya Toure is as
good a midfielder as there is and Sergio Aguero can be as lethal in front of
goal as anyone. The Citizens are good,
but Barcelona is better, deeper and
more versatile.

Looking at the
situation, it makes
it even more
motivating for us to
go out there and get
a win on the road.
- C.J. Cooper,
UTEP basketball
senior guard
is in senior guard Chip Armelin.
The Minnesota native averages 15.8
points per game, which makes him
the sixth-best scorer in Conference
USA.
UTEP has won five conference
games on the road, helping to set up
as big a game as you can have at this
point of the season. The formula for
winning on the road has been there
all season long and the confidence
in the ability to do it a couple more
times might be all the Miners need
to come back to El Paso ahead in the
title race.
“We’ve had a real good road mentality,” Floyd said. “Every game, you
better be jacked up, you better not be
afraid, you better not be scared and I
don’t think our guys will be.”
Luis Gonzalez may be reached at theprospectordaily.
sports@gmail.com.

More Champions League? Yes, please.
By Luis Gonzalez
The Prospector
This is the best
time of the year for
soccer. Domestic
leagues and cups
are near their final
stages and both
European competitions have started
back up. It seems like every three
days there is at least one game that is
a must-see because of the participants
and the implications surrounding the
result.
Last week, the Champions League
returned with four matches, and

see Champions on page 12

